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AUTONOMY SUPPORT IN 
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CONTACT
David S. Prescott, LICSW

Clinical Director and

Director of Professional Development and 
Quality Improvement

Becket Family of Services

VTPrescott@Earthlink.net

www.davidprescott.net

www.becket.org

• Healthy lives, Safe communities
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AGENDA

1. Opening Comments

2. Problem: The flashbulb moment and policy

3. Responsivity defined

4. Can we learn from our past(s)?

5. A deeper dive

6. Further information

FLASHBULB MOMENTS
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AMBIVALENCE

• On one hand we want to 
obliterate the crime and 
the criminal

• On one hand we want to 
impose our morals, 
attitudes, beliefs, and 
laws

• On the other hand we 
want them to live 
autonomously and 
responsibly

• On the other hand we 
want to have them live 
voluntarily and 
purposefully within the 
law

8
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Three 

principles:

• Risk

• Need 

• Responsivity

RESPONSIVITY DEFINED
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DEFINED

Responsivity definition, the 
quality or state of being 
responsive (dictionary.com)

BONTA (2007)
“3) the responsivity principle describes how the 
treatment should be provided. …

“Responsivity principle: Maximize the offender's 
ability to learn from a rehabilitative intervention by 
providing cognitive behavioural treatment and 
tailoring the intervention to the learning style, 
motivation, abilities and strengths of the offender.”

https://www.publicsafety.gc.ca/cnt/rsrcs/pblctns/rsk-nd-rspnsvty/index-
en.aspx

https://www.publicsafety.gc.ca/cnt/rsrcs/pblctns/rsk-nd-rspnsvty/index-en.aspx
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TIME TO GO FURTHER

Am I the therapist that this 
client can respond to?

13

CAN WE LEARN FROM 
OUR PAST(S)?
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HOW DID WE GET HERE?
• Quick look backwards

• Retrospective bias

• Great respect for all involved

• Intent: Tough on issues, tender on 
people
– People are not now as smart as they think; 

people used to be smarter than we now think 
they were (Quinsey, Harris, Rice, & Cormier, 2006)

MY CONCERN

During the past 30 years, the 
majority of our progress has 
been technological
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IN THE BEGINNING…

18
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MARTINSON, 1974
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PAUL GENDREAU

• “Something works”

• “What works!”

1979: EDWARD S. BORDIN 

• Therapeutic alliance:
– Agreement on relationship

– Agreement on goals

– Agreement on tasks

– (Norcross, 2002, would add client preferences)

– Over 1,000 studies have emphasized the 
importance of the alliance in psychotherapy since 
(Miller, 2011)

http://www.google.com/url?sa=i&rct=j&q=paul+gendreau&source=images&cd=&cad=rja&docid=00w6w_v6AnoRDM&tbnid=5XCaopJafMqQQM:&ved=0CAUQjRw&url=http://www.mun.ca/psychology/brl/research/paulgendreau.php&ei=xFZwUa6tIcf54AOf7YGQCg&bvm=bv.45373924,d.dmg&psig=AFQjCNEqXgOYLGBYp-PI2-6KlLxgZ5DK2Q&ust=1366403078884621
http://www.google.com/url?sa=i&rct=j&q=paul+gendreau&source=images&cd=&cad=rja&docid=00w6w_v6AnoRDM&tbnid=5XCaopJafMqQQM:&ved=0CAUQjRw&url=http://www.mun.ca/psychology/brl/research/paulgendreau.php&ei=xFZwUa6tIcf54AOf7YGQCg&bvm=bv.45373924,d.dmg&psig=AFQjCNEqXgOYLGBYp-PI2-6KlLxgZ5DK2Q&ust=1366403078884621
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HOPE THEORY, 1999
• C.R. “Rick” Snyder:

• Agency Thinking
▫ Awareness that a goal is attainable

• Pathways Thinking
▫ Awareness of how to do it

• “Therapists who are burned out  or otherwise 
fail to convey hopefulness model low agency 
and pathways thinking.” (in Hubble, Duncan, & Miller, 
1999)

MARSHALL, 2005

24



9/30/2017

13

MARSHALL, 2005

•Warm
• Empathic
•Rewarding
•Directive

Problem: 
Many people think they have these qualities, 
but don’t

PARHAR, WORMITH, ET AL., 2008 

• Meta-analysis of 129 studies

• In general, mandated treatment was found to be 
ineffective … particularly when the treatment was 
located in custodial settings, whereas voluntary 
treatment produced significant treatment effect 
sizes regardless of setting. 



9/30/2017

14

WHAT ELSE WORKS?

• ‘Common factors’ of effective psychotherapy 
(e.g., Marshall, 2005; Marshall et al., 2002)

• Comprehensive re-entry planning 
(e.g., Willis & Grace, 2008, 2009)

• ‘Cognitive transformations’, achieving informal 
social control 
(e.g., Sampson & Laub, 1993; Maruna, 2001)

WHAT WORKS?

Who works?
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WHAT CAN WE DO?

• Motivational Interviewing

• Good Lives Model

• Feedback-Informed Treatment

• Consumer satisfaction surveys

• Policies that privilege the client’s voice

31

A DEEPER DIVE
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COMPETENCE 
(BEING GOOD AT SOMETHING)

Importance:

0   1   2   3   4   5   6   7  8   9   10

Confidence:

0   1   2   3   4   5   6   7  8   9   10

Why that number and not a lower one?

What would it take for you to score higher?
33

AUTONOMY/INDEPENDENCE

Importance:

0   1   2   3   4   5   6   7  8   9   10

Confidence:

0   1   2   3   4   5   6   7  8   9   10

Why that number and not a lower one?

What would it take for you to score higher?
34
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CONNECTION TO OTHERS

Importance:

0   1   2   3   4   5   6   7  8   9   10

Confidence:

0   1   2   3   4   5   6   7  8   9   10

Why that number and not a lower one?

What would it take for you to score higher?
35

MEANING AND PURPOSE IN LIFE

Importance:

0   1   2   3   4   5   6   7  8   9   10

Confidence:

0   1   2   3   4   5   6   7  8   9   10

Why that number and not a lower one?

What would it take for you to score higher?
36
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HAPPINESS/PLEASURE

Importance:

0   1   2   3   4   5   6   7  8   9   10

Confidence:

0   1   2   3   4   5   6   7  8   9   10

Why that number and not a lower one?

What would it take for you to score higher?
37

LIFE: HEALTH AND SURVIVAL

Importance:

0   1   2   3   4   5   6   7  8   9   10

Confidence:

0   1   2   3   4   5   6   7  8   9   10

Why that number and not a lower one?

What would it take for you to score higher?
38
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CREATIVITY/NOVELTY

Importance:

0   1   2   3   4   5   6   7  8   9   10

Confidence:

0   1   2   3   4   5   6   7  8   9   10

Why that number and not a lower one?

What would it take for you to score higher?
39

MISSION CRITICAL:

• In answering those questions, what external 
pressures did you feel?

• Do we answer these questions for our clients? 
On their behalf? For their “own good”?

• Or do we explore, collaborate, evoke what is 
important/meaningful for them?

40
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FURTHER INFORMATION
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WWW.ACE2018.SE

45

TÄNAN TEID!
46
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